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This newsletter was compiled by 
the Hood River County Commis-
sion on Children and Families. 
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What is Prevention?  Check out Hood River Prevents on Facebook 
By Joella Dethman, Director, Hood River County Commission on Children and Families  

Hood River County Commission on  
Children and Families: 
When: First Tuesday of each month 
5:15-7:00pm 
Where: Providence Hood River Memorial 
Hospital Board Room (1151 May St) 
Contact: Joella Dethman, 541-386-2500 
 

ATOD Prevention Coalition:  
When: Third Wednesday of each month 
3:30—5:00pm 
Where: China Gorge Restaurant 
(2680 Old Columbia River Dr.) 
Contact: Belinda Ballah, 541-387-6890 
 

Cascade Locks Prevention Coalition: 
When: Third Thursday of each month 
2:30—4:00pm, 
Where: Cascade Locks School 
Tobacco Prevention Contact:  
Belinda Ballah, 541-387-6890 
 

 

High School Health Media Club: 
When: 1st & 3rd Thursday 
3:00—5:00pm, School Schedule 
Where: Hood River Valley High School 
Gabe Judah’s Room(1220 Indian Creek) 
Contact: Belinda Ballah, 541-387-6890 
 

Middle School Health Media Clubs: 
When: HRMS 1st & 3rd Tuesday 
Wy’east 2nd & 4th Tuesday 
3:00—4:30pm, School Schedule  
Where: Hood River Middle School, Tracy 
Norton’s Room 
Wy’east Middle School, Cafeteria 
Tobacco Prevention Contact:  
Belinda Ballah, 541-387-6890 

GET INVOLVED / INVOLUCRARSE NEWS/ANUNCIOS 

P 
REVENTION!  We talk about prevention a lot but it 
means different things to different people.  Police-
men watch our roads to prevent speeding and acci-

dents; parents hold their toddlers hands to prevent them 
from running into the street; drug and alcohol counselors 
work with people who have drinking issues to keep them 
from getting worse; school staff work 
with students so they can successfully 
complete high school to prevent drop-
outs; mental health counselors try to 
keep mentally ill people out of mental 
hospitals.  
     Hood River Prevents looks at pri-
mary prevention.  If kids learn that 
most of their peers are not drinking 
alcohol and spread the positive mes-
sage that it is healthy to postpone alco-
hol use until they are older, we can 
prevent most adult alcohol abuse prob-
lems.  When parents, schools, 
churches, law enforcement, clubs, 
friends all have the same message —  
the community norm changes and 
youth alcohol use decreases.  We are making progress with 
all kinds of prevention.  It really takes a community wide 
effort to make big change but we are doing it —  together!  

P 
REVENCION!  Hablamos mucho sobre prevención pero 
tiene un significado diferente para diferentes personas.  
Policías cuidan de nuestras carreteras para prevenir el 

manejo de alta velocidad y accidentes; padres toman la mano 
de sus niños para evitar que corran en la carretera; consejeros 
de drogas y alcohol trabajan con personas que tienen problemas 

con el uso de alcohol para impedir que 
empeoren; empleados de la escuela tra-
bajan con estudiantes para que puedan 
graduarse de la secundaria y evitar la 
deserción escolar; consejeros de salud 
mental tratan de mantener a enfermos 
fuera de hospitales psiquiátricos.   
     Hood River Prevents se enfoca en la 
prevención primaria.  Si niños aprenden 
que la mayoría de sus compañeros no 
beben alcohol y lanzamos un mensaje 
positivo que es saludable posponer el uso 
de alcohol hasta que sean mayores, pode-
mos prevenir muchos de los problemas 
en adultos.  Cuando padres, escuelas, 
iglesias, policías, clubs y amigos todos 
tienen el mismo mensaje – la norma en la 
comunidad cambia y el consumo de alco-

hol en la juventud se disminuye.  Todos estamos 
progresando con todos los tipos de prevención.  Realmente se 
toma un gran esfuerzo para hacer un cambio pero lo estamos 
logrando – juntos!  
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http://www.suicidepreventionlifeline.org/
https://www.quitnow.net/oregon/
http://www.theantidrug.com/


Í 
 Algo nuevo está pasando en la ciudad!  Treinta em-
presas tienen nuevas calcomanías en la ventana de 
“10 Foot Law” (ley de 10 pies).  No solo se ven bien 

pero los estudiantes de Hood River Middle School, club 
medios de comunicación saludable, tuvieron una increí-

ble experiencia educativa!  Ellos 
prepararon una presentación para 
cada una de los negocio y les expli-
caron lo que han aprendido acerca 
de la ley que establece que  fumar 
entre 10 pies de una puerta, venta-
na o aire de ventilación es prohibido 
acordado por el acto Indoor Clean 
Air que entro en vigencia el 01 de 
enero de 2009. 
     Ellos también compartieron con 
los empresarios otros proyectos que 
el club medios de comunicación 
saludable están llevando a cabo 
mientras orgullosamente usaban 

las camisetas que ellos mismos designaron.  Fotos de 
los empresarios y estudiantes fueron tomadas mientras 
colocaban las calcomanías.  Todas las personas con 
quien los estudiantes conversaron fueron muy agrada-
bles y apoyaron tanto a los estudiantes que están emo-
cionados para volver hacerlo.  

S 
omething new is happening on the Heights!  Thirty 

plus businesses are sporting new “10 Foot Law” 

window decals.  Not only do these decals look 

great but the students from Hood River Middle School 

Health Media club had an amazing 

learning experience!  They pre-

sented to each of the business 

owners what they have learned 

about the law, which states that 

smoking within 10 feet of a door, 

window or air ventilation is prohib-

ited according to the Indoor Clean 

Air Act which became effective 

January 1, 2009.  

     They also shared with business 

owners other projects the Health 

Media Club is involved in, while 

proudly wearing the T shirts that 

they designed.  Many of the business owners had their 

pictures taken with the students while they put the 

decals up.  All of the people that the students engaged 

with were so delightful and encouraging that the kids 

can’t wait to do it again.  
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I 
 was thrilled to see a room full of downtown alcohol 
businesses gathered to work together to reduce binge 
drinking in Hood River.  They were greatly concerned 

about the disturbing rates of binge drinking (45%) by 
young adult males and correspondingly high rates of DUII.  
They were fully aware of their legal liability but came be-
cause of their personal commitment 
to the safety of their customers and 
community. 
     The group included servers, bar-
tenders and owners of several of our 
bars, restaurants and breweries.  
They learned about the Responsible 
Beverage Server program and sup-
port the ATOD Prevention Coalition 
had to offer them to reduce over ser-
vice of alcohol, which too often led to 
patrons driving under the influence 
or being in a car crash. 
     Their jobs are extremely difficult.  
By law they are required to determine 
whether a customer is intoxicated 
and if so, refuse to serve them an-
other alcoholic beverage.  This in the hospitality business, 
in a noisy, dimly lit bar full of customers who are already 
slightly under the influence and drinking to get wasted.  
We offered free training, lights, signage, calendars and 
taxi cards to assist them in this developing partnership.  

Alcohol Businesses Committed to Reducing Binge Drinking 
By Maija Yasui, SPF-SIG, Alcohol and Drug Prevention Coordinator  

Health Media Club Takes Tobacco Prevention to New Heights 
By Belinda Ballah, Tobacco Prevention for Hood River County  

M 
e entusiasmo ver la sala llena de negocios del centro 
todos juntos en reunión para trabajar en reducir be-
ber alcohol en excesivo en Hood River.  Ellos están 

preocupados sobre el preocupante porcentaje (45%) en 
adultos jóvenes masculinos que beben excesivamente y 
correspondiente altos incidentes de DUII.  Ellos están 

conscientes de su responsabilidad 
legal pero asistieron por su compro-
miso personal con la seguridad de 
sus clientes y comunidad.  
     El grupo incluyo servidores, cama-
reros y dueños de varios bares, res-
taurantes y cervecerías.  Ellos cono-
cieron el programa Responsible Beve-
rage Server y el apoyo que ATOD Pre-
vention Coalition les ofrece para redu-
cir el sobre servicio de alcohol, que a 
menudo causa que el cliente maneje 
bajo la influencia o tenga un acciden-
te automovilístico.  
     Sus trabajos son considerablemen-
te difíciles.  Por ley están requeridos a 
determinar si el cliente esta intoxica-

do y si es así, negarse a servirle otra bebida alcohólica.  
Esto en el negocio  de hospitalidad, en un bar alborotado 
con luces bajas y lleno de clientes que están bajo la in-
fluencia.  Les ofrecemos entrenamiento gratis, luces, letre-
ros, calendarios, y tarjetas con información de taxis para 
ayudar en esta colaboración.  

 

 

 

 

Example of a sign 

requested by  

local bars and 

restaurants to 

reduce binge 

drinking.  

 

 

HR Middle School Health Media Club  shares 

tobacco information with 10 Speed Coffee Shop 



H 
ave you been to the movies lately or listened to 

one of our local radio stations?  If you have, then 

you will be hearing and seeing some of the newest 

media productions that the students at HRVHS Health 

Media Club have produced. 

     Over the next three months, 

three of Health Media club mem-

bers will be showcased in theatre 

ads at the beginning of all movies 

shown in Hood River.  We, as a com-

munity, should be proud of our kids 

because 8 out of 10 students at 

HRVHS choose NOT to get wasted.  

This data, from the Oregon Student 

Wellness Survey done in 2012, 

shows that most Hood River County 

students choose to not binge drink.  

     Tuning into the radio you will 

hear Public Service Announcements 

recorded by Health Media Club 

members at KIHR.  One message is targeted at parents 

and how important it is to know where and what kids 

are doing.  The other announcement is targeted at their 

peers, educating them on the facts of marijuana.  Both 

PSAs are recorded in Spanish and English.  

Faith Connection Members Share What They Have Learned 
By Kathy Smith, staff, Faith Connection “Drug Free Community Coalition” for Hood River County  

R 
ecently I was asked how many members Faith Con-
nection has had in its nearly ten year history.  We 

have had twenty churches as Faith Connection mem-
bers and many more faith groups have visited and partici-
pated in trainings and events throughout the County.  
     Faith Connection members have 

attended many trainings in the past 
nine years, including the Search Insti-
tute Asset training, INOKA (It’s Not 
OK Anymore) domestic violence pre-
vention training, Oregon Prevention 

Conference, the national CADCA 
(Community Anti Drug Coalitions of 
America) Conference, QPR (Question, 
Persuade, Refer) Suicide Prevention 

training, Strengthening Families par-
ent education training, Leadership 
training, Life Skills training, and grant 
writing workshops.  Faith Connection 
members have taken what they have 

learned and have, like ripples in a 
pond after someone tosses a rock, 
changed our community. 
     The more they learn, the more they share.  Hood River 

County will be reaping the benefits for years to come as 
Faith Connection members learn about issues in our 
community, get training, and work to address them.  

HRVHS Health Media Club Message Takes to the Airwaves 
By Belinda Ballah, Tobacco Prevention, Health Media Club Facilitator  
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R 
ecientemente, me han preguntado cuantas membrec-
ías Faith Connection ha tenido en sus diez años de 
existencia.  Hemos tenido veinte iglesias como miem-

bros de Faith Connection y muchas más nos han visitado y 
participado en actividades y eventos en el condado.  
     Los miembros de Faith Connection han asistido a en-

trenamientos en los últimos 9 años, 
incluyendo el entrenamiento de Se-
arch Institute Asset, INOKA (It’s Not 
OK Anymore) curso de prevención de 
violencia domestica, conferencia Ore-
gon Prevention, la conferencia CADCA 
(Community Anti Drug Coalitions of 
America), QPR (Question, Persuade, 
Refer) prevención de suicidio, Strengt-
hening Families (educación de padres 
para fortalizar la familia), entrena-
miento en liderazgo, cursos en habili-
dades para la vida y curso de escritu-
ra para solicitar subvenciones.  Miem-
bros de Faith Connection  han usado 
lo que aprendieron y han cambiado 
nuestra comunidad como ondas en el 

agua.   
     Entre más aprenden, más comparten. Hood River 
County estará cosechando los beneficios en los próximos 
años como los miembros de Faith Connection van apren-
diendo acerca de los problemas de nuestra comunidad, 
recibiendo entrenamiento y trabajaran para resolverlos.  

¿ Han ido al cine recientemente o escuchado a una de 
nuestras estaciones de radio? Si lo has hecho, entonces 

estarás escuchando y viendo una nueva producción que 
los estudiantes de HRVHS- club medios de comunicación 

saludable han producido.  

     En los próximos tres meses,  tres 
miembros del club medios de comuni-
cación saludable se mostraran en un 
anuncio en el cine en el principio de 
todas películas en Hood River. Noso-
tros, como comunidad, deberíamos 
estar orgullosos de nuestros niños por-
que 8 de 10 estudiantes de HRVHS 
decidieron  NO estar tomados. Estos 
datos, del estado de Oregon Student 
Wellness Survey echo en 2012, enseña 
que la mayoría de los estudiantes del 
condado de Hood River escogen no 
beber en excesivo.  
     Sintonízate al radio y escuchara 
anuncios de servicio públicos grabados 
por los miembros del club medios de 
comunicación saludable en KIHR. Un 

mensaje está dirigido a los padres acerca de lo impórtate 
que es saber dónde y que está haciendo sus hijos. El otro 
anuncio está enfocado a sus compañeros para educarlos 
sobre los hechos de la mariguana. Los dos anuncios están 
grabados en español e inglés.  

 

Faith Connection members at Search Institute 

Asset Training 
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T 
he Hood River Valley High School Health Media 
Club has had many discussions around “what it 
means to be in Health Media Club”.  They question 

what their responsibility is to the fellow club members, 
their school and the community, what would happen if a 
member of the Health Media Club was caught or sited 
for alcohol, tobacco, or other drug 
possession?  They want to maintain 
the clubs integrity and respect so 
they decided to create their own 
club contract / policies.  Some of 
the main points in the contract that 
they created are:  
 Pledge to be alcohol, tobacco and 

drug free as designated in the 
school policies and practices for 
school sponsored clubs  

 Be willing to work with others to 
positively influence them and be 
a good role model  

 Provide information about alco-
hol, tobacco, marijuana and other 
drugs and their harmful effects 

     This was a really fun process to work through with 
youth.  They have really good insight into what they 
want their club to look like and what they want it to rep-
resent.  

E 
l Club medios de comunicación saludable ha tenido 
muchas discusiones acerca de “que se significa es 
parte del club”  Ellos se preguntan que son sus res-

ponsabilidades a sus compañeros, sus escuelas y co-
munidad.  ¿Qué pasaría si descubrieran un miembro de 
nuestro club con alcohol, tabaco, mariguana u otra dro-

ga?  Ellos quieren mantener la inte-
gridad del club y respeto por esta 
razón ellos decidieron crear su pro-
prio contracto/políticas.  Algunos 
puntos principales en el contracto 
son: 

 Comprometerse a no usar alco-
hol, tabaco, y otra droga como de-

signado en la escuela y prácticas de 
los clubs patrocinado por la escuela.  

 Estar dispuesto a trabajar con 
otros para influirlos positivamente y 
ser un buen modelo para seguir.  

 Facilitar información sobre alco-
hol, tabaco, mariguana y otras dro-

gas y sus efectos dañosos 
     Esto fue un proceso divertido que los jóvenes y yo 
compartimos.  Ellos tiene una buena idea en como 
quieren que el club sea visto y que es lo que represen-
ta.  

W 
e have been working frantically to get out the Drug 
Free Community federal grant application for Cas-
cade Locks prevention coalition CLAD.  Awards are 

made in the fall for this highly competitive grant to pre-
vent drug use. 
     Cascade Locks CLAD has been 
working at a frantic pace as well as 
they assisted with the transfer of rec-
reation programs under the umbrella 
of Community Education in Hood 
River.   
     After school activities are provided 
at Cascade Locks school five days a 
week from 2:00-4:00 for the younger 
kids with Jessica Hartley and Donna 
Mohr at the helm.  Liz Martinez 
works with 5th through 12th graders 
twice a week and supervises the 
open community skating on Saturday 
for all ages.  In addition, Liz is on a 
Roller Derby Team that practices in 
the Cascade Locks gym and is re-
cruiting others to the sport. 
    Thanks to Pine Grove Skate Club which provided the 
community of Cascade Locks with roller skates as they 
transferred their students and skate club to Mid Valley 
Elementary School.  

H 
emos estado trabajando frénicamente para terminar 
la aplicación de subvención federal Drug Free Com-
munity para Cascade Locks prevention coalition 

CLAD.  Los otorgados de esta subvención muy competitiva 
para prevenir el use de drogas serán conocidos en el oto-
ño.  

     Cascade Locks CLAD han trabaja-
do en un ritmo frenético y también 
han asistido con la transferencia de 
los programas recreacionales a Com-
munity Education en Hood River.  
     Actividades después de la escuela 
se han establecido en la escuela de 
Cascade Locks school cinco días a la 
semana de 2:00-4:00 para los niños 
pequeños con Jessica Hartley and 
Donna Mohr en el helm.  Liz Martinez 
trabaja con niños de grados 5 a 12 
dos veces a la semana y supervisa el 
patinaje para la comunidad los sába-
dos.  En adición, Liz es un miembro 
del equipo de Roller Derby  que practi-
ca en el gimnasio de Cascade Locks y 

están reclutando nuevos deportistas.   
     Gracias a Pine Grove Skate Club, que proveo a la comu-
nidad de Cascade Locks con patines cuando transfirieron 
los estudiantes y su club de patinaje a la primaria de Mid 
Valley. 

Cascade Locks Skates Into Spring 
By Maija Yasui, SPF-SIG, Alcohol and Drug Prevention Coordinator  

HRVHS Health Media Club Develops Club Policies 
By Sky Vaday, Health Media Club Facilitator, Teen Court Program Manager, of The Next Door  

 

HRVHS Health Media Club members work on 
club policies 

 

Skate Night in Cascade Locks. 


