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Hood River County Commission on Children & Families

Commission Offers Community Training Opportunities

By Joella Dethman, Director, Hood River County Commission on Children and Families

here are two great training opportunities coming up in
March. First is a Mental Health First Aid training at Val-
ley Christian Church March 15-16 from 9:00-4:00pm.
This 12-hour course will help parents, agency staff, volun-
teers, professionals, public servants — just about anyone —
to identify, understand and respond to signs of mental ill-
nesses and substance use disorders.

ay dos grandes oportunidades de entrenamiento en marzo.

La primera es Mental Health First Aid (salud mental prime-

ros auxilios) en la iglesia Valle Christian el 15y 16 de mar-

zo de 9:00-4:00pm. Este curso de 12 horas ayudara a los pa-
dres, personal, voluntarios, profesionales, funcionarios publicos,-
casi cualquier persona-, a identificar, comprender y responder a
senales de enfermedades mentales y

Participants learn about risk factors
and warning signs of mental health
problems and an overview of common

4dA

treatments. There is a $15 book USA
charge for this class. Lunch will be

provided each day. Visit https://
www.surveymonkey.com/s/F7KJZ9D to MENTAL
regster. iy

The Keeping Families Together
Community Board Orientation training
will be held March 21 9:00-4:30 and

Street. This training is for community
members interested in helping reduce
child abuse and neglect. A national
trainer will help community members

UPCOMING TRAININGS

March 15-16, 2013 at
Valley Christian Church

March 22 9:00-3:00 at 601 State |NGESUl-ATIEENEele] Syl e[S

March 21-22, 2013 at the County Administra-
tion Building 601 State Street

desordenes por uso de sustancias. Los
participantes aprenderan sobre factores
de riesgo y senales de advertencia sobre
problemas de salud mental y un resumen
de los tratamientos comunes. Hay un
cargo de $15 para el libro de esta clase.
Se proveerd almuerzo cada dia. Visite
https://www.surveymonkey.com/s/
F7KJZ9D para registrarse.

El curso Keeping Families Together
Community Board Orientation se llevara a
cabo en marzo 21 de 9:00-4:30pm y
marzo 22 de 9:00-3:00pm en la calle 601
State. Este entrenamiento es para los
miembros de la comunidad interesados a
ayudar a reducir abuso y negligencias en
ninos. Un entrenador nacional ayudara a
miembros de la comunidad aprender co-

Doing what works

learn how they can help change condi-

tions so all children are safe and raised in supportive
homes. Call Kathy Smith, 541-386-2500 x3 to register or
call Terri Vann 541-490-6557 if you have questions.

mo cambiar condiciones para que todos los nifios estén seguros
y criados en una vivienda con apoyo. Llame a Kathy Smith, 541-
386-2500 x 3 para registrarse o llame a Terri Vann 541-490-
6557 si tiene preguntas.

NEWS/RNUNCIOS

GET INVOLVED / INVOLUCRARSE

Some of our favorite links.

Hood River County Commission on

Children and Families:
Readyto Quiy

lfobacco?
Leam more

5:15-7:00pm

When: First Tuesday of each month

Where: Providence Hood River Memorial
Hospital Board Room (1151 May St)

High School Health Media Club:
When: 2nd & 4th Thursday
3:30—5:30pm, School Schedule
Where: Hood River Valley High School
Computer Lab (1220 Indian Creek)

If you or someone you know
is in suicidal crisis, call

1-800-273-TALK (8255).

National Suicide Prevention Lifeline

ARENTS.

E ANTI-DRUG.

This newsletter was compiled by
the Hood River County Commis-
sion on Children and Families.

Contact: Joella Dethman, 541-386-2500

ATOD Prevention Coalition:

When: Third Wednesday of each month
3:30—5:00pm

Where: China Gorge Restaurant

(2680 0Id Columbia River Dr.)

Contact: Belinda Ballah, 541-387-6890

Cascade Locks Prevention Coalition:
When: Third Thursday of each month
2:30—4:00pm,

Where: Cascade Locks School
Tobacco Prevention Contact:
Belinda Ballah, 541-387-6890

Contact: Belinda Ballah, 541-387-6890

Middle School Health Media Clubs:
When: HRMS 2nd & 4th Wednesday
Wy’east 1st & 3rd Tuesday
3:30—5:30pm, School Schedule
Where: Hood River Middle School
Wy’'east Middle School

Tobacco Prevention Contact:
Belinda Ballah, 541-387-6890
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Assessment Data Will Help Retailers Reduce Underage & Binge Drinking

By Maija Yasui, SPF-SIG, Alcohol and Drug Prevention Coordinator

ork to reduce underage and binge drinking among
18-25 years old in Hood River County is moving
forward at a rapid rate. Assessments have been
done in alcohol licensed businesses in Hood River
County. Our initial focus has been on those that have
reports of sale to minors, service to intoxicated patrons or

| trabajo en reducir el consumo de alcohol en menores de
edad y beber en excesivo entre 18 y 25 anos de edad en
el Condado de Hood River esta avanzando rapido. Evalua-
ciones han sido realizadas en empresas con licencias de al-
cohol en el Condado de Hood River. Nuestro enfoque inicial
ha sido en aquellos que tienen reportes de venta a menores
de edad, servicio a clientes embriaga-

last drink designation from those ar-
rested for a DUII.

Volunteers are trained to make
observations in the various bars and
restaurants, noting whether intoxi-
cated customers or minors are being| *
served alcohol, and whether security | =
or staff is checking I.D.s. Observa-| «
tions are shared with business own-|
ers to help them address internal
weaknesses. We offer to cover the
expense of additional training for
servers, bartenders and security.

DUII 2009-2012 Age 18-30 Male & Female

dos o0 nombrados el lugar de ultima
bebida por detenidos con DUII.

Voluntarios estan entrenados a reali-
zar observaciones en varias cantinas y
restaurants, notando si le sirven alcohol
a gente embriagada o menores de edad
y si seguridad o personal estan verifi-
cando 1.Ds. Observaciones son compar-
=Mk |tidas con los duenos de esos negocios
"Fem3k | para ayudarles a corregir debilidades
internas. Ofrecemos cubrir los gastos
para recibir entrenamiento adicional
para servidores, camareros y personal
de seguridad.

Evaluaciones de venta de alcohol

of alcohol to adults who don't pre-
sent ID has also been conducted in

60
43
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Assessments of off premise sale| ® )
’ 2009 ‘ 2010 ‘ M I amz2 I

(para llevar) a adultos que no presentan
ID también se ha realizado en todas las

all 24 stores in the county. Clerks
are rewarded with a $10.00 gift certificate if they refuse
to sell alcohol to those not presenting ID. If they start to
sell they are given a reminder letter stating that the sale
of alcohol to a person without legal identification of age
could result in a fine.

24 tiendas en el condado. Empleados son recompensados
con un certificado de regalo de $10.00 si se negaron a ven-
der alcohol a los que no presentan ID. Si comenzaron a ven-
der reciben una carta de aviso recordandoles que la venta de
alcohol a una persona sin identificacion legal de edad podria
resultar en una multa.

Quitting Isn’t Easy, But Help Is Available

By Belinda Ballah, Tobacco Prevention for Hood River County

very day | look at information about the conse-
quences of tobacco use on people of all ages,
whether they choose to smoke or not. For in-
stance, smoking causes heart disease, doubles the
risk of stroke and causes reduced circulation. Then

ada dia veo la informacién sobre las consecuen-
cias del uso de tabaco en gente de todas las eda-
des, si deciden fumar o no. Por ejemplo, fumar cau-
sa cardiopatias, dobla el riesgo de un derrame cerebral
and presenta una reduccion en la circulacion sangui-
nea. Luego esta la informacion so-

there is the information about sec-
ond hand smoke. Exposure causes
heart disease and lung cancer and
it has immediate effects on the car-
diovascular system which raises
the risk of heart attack especially in
those people who already have
heart disease.

After reading information like
this, my thoughts turn to someone
dear to my heart, my dad. He
started smoking at an early age
and over the years attempted to

Together,

we're making
Oregon
smokefree.

Join the movement to breathe cleaner air, help smokers quit,
keep our kids from starting and build a healthier Oregan!

bra el humo de segunda mano. Ex-
ponerse provoca cardiopatias vy
cancer de pulmén y tiene afectos
inmediatos en el sistema cardiovas-
cular que sube el riesgo de ataques
cardiacos especialmente en gente
que actualmente tienen enfermeda-
des del corazoén.

Después de leer informacién co-
mo esta, mis pensamientos van con
una persona muy querida a mi co-
razén, mi padre. El empezd a fumar
en una edad temprana y en los

quit. | watched him struggle for years and unfortu-
nately it wasn’t until having a stroke that he was able
to quit. | say this to acknowledge that if you are trying
to quit, I know it is difficult! The good thing is that
there are resources to help with the process. Health-
Net has resources as does the Quitline.

anos atento dejar de fumar. Yo lo vi
esforzarse por anos y infortunadamente no fue hasta
tener un derrame cerebral que el logré dejar de fumar.
Digo esto para reconocer que si estas tratando de dejar
de fumar, jyo sé que es dificil! Lo bueno es que hay re-
cursos que pueden ayudar con este proceso. HealthNet
tiene recursos igual que Quitline.
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http://www.smokefreeoregon.com/lets-make-it-happen

Faith Connection Looks At Change In Community As A Whole

By Kathy Smith, staff, Faith Connection “Drug Free Community Coalition” for Hood River County

hange happens. Seasons change, fashions change,

and coalitions change. Faith Connection has changed.

In 2003 our #1 goal was that “Faith Connection will
work with Hood River County Drug Prevention Coalition to
reduce alcohol, tobacco, marijuana and methampheta-
mine use by middle and high school youth in the commu-
nity by 20% over 5 years as measured
by the Healthy Teen Survey.” We
have reduced 8t grade alcohol (57%),
tobacco (57%), marijuana (58%), and |#
methamphetamine use (83%). Over |:
time, as the coalition implemented |[;
newly learned prevention tactics and |}
enthusiastically embraced collabora-
tion with diverse community partners
our goal has changed.

In our final grant application our
#1 goal is “Increasing collaboration
through increased membership, knowl-
edge, resources, sectors, will increase
coalition's influence in community”. This

o Fair
change from a very specific, measurable

Faith Connection

Faith Groline v \\ oAb har ATl
ditn broups Working togetner ror neatny communities;

Faith Connection banner at Hood River County

ambio pasa. Temporadas cambian, modas cambian, y
coaliciones cambian. Faith Connection ha cambiado. En
el ano 2003 nuestro objetivd numero uno era que “Faith
Connection trabajara con el Condado de Hood River Drug
Prevention Coalition para reducir el uso de alcohol, tabaco,
mariguana y metanfetamina por los jovenes de la secunda-
ria y preparatoria en la comunidad por
20% sobre 5 anos segun medido por
Healthy Teen Survey.” Hemos reducido
el uso de alcohol en el grado 8 (57%),
. | tabaco (57%), mariguana (58%) y el
‘| uso de metanfetamina (83%). Con la
coalicion implementado nuevas tacti-
cas de prevencion y entusiasmados en
colaborar con grupos/socios diversos
| en la comunidad hemos cambiado
nuestro objetivo.

En nuestra dltima aplicacion de
subvencion nuestro objetivd numero
'| uno es “Incrementar la colaboracién a
i través de mas membrecias, conoci-
mientos, recursos y sectores para au-
mentar la influencia de la coalicién en

goal in 2003 to the less defined, flexible

aim of ‘influencing the community’, is the result of our evolu-
tion over the past 10 years. It is no longer enough to just affect
one component in our community, the coalition wants to en-
hance all aspects of life in Hood River County. They are excited
by the challenge and committed to the process.

la comunidad.” Ese cambio de un obje-
tivo muy especifico y mediable del ano 2003 a uno menos
definido y flexible para influir la comunidad, es el resultado
de nuestra evolucién sobre los Ultimos 10 afos. Ya no es
suficiente afectar un componente en nuestra comunidad, la
coalicion quiere mejorar todos los aspectos de la vida en el
condado de Hood River.

Health Media Club Youth Make Good Choices

By Belinda Ballah, Tobacco Prevention, Health Media Club Facilitator

ood River Middle School and Wy'east Middle
School Health Media kids are continuing to
learn about making good choices. One of the
most recent activities involved creating a poster that
shows the multitude of choices that are available to

0s ninos de la secundaria de Hood River y
Wy’east continGan aprendiendo acerca de hacer
buenas decisiones. Una de las actividades mas
recientes fue a hacer un cartel que muestra la multi-
tud de opciones que estan disponibles a los estu-

them as students to decide to live
“Above the Influence” of drugs,
tobacco and alcohol. Not surpris-
ing, friends and family are at the
top of the list! Parents have the
privilege and responsibility of
speaking into their children’s life
and making the biggest impact. |
recently saw a sticker that said,
“Be a Parent, Not a Peer.” | think
that sums it up.

Some of the other things that
the students see as being instru-
mental in helping them to make

diantes para decidir vivir “Sobre la
Influencia” de drogas, tabaco, y
alcohol. {No es sorprendente que
" |amigos y familia son los primeros
en la lista! Los padres tienen el
" |privilegio y responsabilidad de
hablar sobre la vida de sus higos y
hacer el mayor impacto. Reciente-
mente vi una calcomania que de-
cia: "Se un padre, no un compane-
ro". Yo creo que eso los dice todo.

Algunas de las otras cosas que
los estudiantes ven como funda-
mental para ayudarles a hacer

good choices are being involved in sports, attendlng
and being active in school, good relationships with
siblings, and being healthy. It is exciting to watch
these kids making good choices and encouraging
others to make them also.

buenas decisiones es participar en deportes, asistir y
ser activo en la escuela, buenas relaciones con sus
hermanos/hermanas y estar saludable. Es emocio-
nante ver a estos ninos escogiendo buenas decisio-
nes y animar a otros para que hagan lo mismo.
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ATOD Prevention Coalition Evaluates Programs Success

By Maija Yasui, SPF-SIG, Alcohol and Drug Prevention Coordinator

he ATOD Prevention Coalition is completing its as-

sessment and evaluation of programs and strategies

to prevent alcohol, tobacco and marijuana use
among youth in Hood River County implemented in the
2011-2013 biennium. Because alcohol is the drug used
by the highest percentage of Hood

a coalicion de ATOD Prevention estd completando sus
evaluaciones de programas y estrategias para la preven-
cion del uso de alcohol, tabaco y mariguana entre los
jovenes del Condado de Hood River. Esto fue implementa-
do en el bienio 2011-2013. Porque el alcohol es la droga
usada por el mayor porcentaje de los estudiantes del Con-

River County students, the plan has
focused on the reduction of alcohol | 5%

Hood River County 8th Grade 30 day use

dado de Hood River, el plan se ha enfo-
cado en la reduccion del consumo de

alcohol y otros recursos se centraran

use with other grant resources focus- | 5%

en tabaco y mariguana.

ing on tobacco and marijuana. 15%
Outcomes, as measured by the |

Los resultados, medidos por Oregon

Healthy Teen y Wellness surveys en los

Oregon Healthy Teen and Wellness |3y
surveys at the 6th, 8th and 11th |3y

grados 6, 8, y 11 continlian mejorando.

grades continue to improve. Best |y

El programa de mejores practicas im-

plementada con délares de prevencion

practice programs implemented with [
prevention dollars show the decline | s

muestra la reduccién del uso de alco-
hol y beber en exceso esta informacion

of current alcohol use and binge [y

es del grado 8. En el 2007=35% usa-

drinking as measured at the 8th|
grade. In 2007 = 35%, 2009 = 25%, |
2011 = 19% and 2012 = 17% 8th 2007 2008 2009
grade binge drinking also declined. # Alcohol

ban alcohol, 2009=25%, 2011=19% y
2012=17%. Beber en excesivo en el
grado 8 también disminuyo. En
2007=13% tomaron en excesivo,

2010 2011 2012
 Binge Drinking

In 2007 = 13% binged, 2009 = 8%,
2011 =7%and in 2012 = 5.2%.
Further assessment will be done but the preliminary
review indicates we continue to funding training in best
practice programs and strategies, Strengthening Families
and Life Skills classes and 5th and 7th grade curriculum.

2009=8%, 2011=7% y en 2012=5.2%.
Se realizard mas evaluacién pero el reviso preliminar
indica que seguiremos financiando entrenamientos en pro-
gramas de mejores practicas y estrategias, Strengthening
Families (fortalecer las familias) y las clases de Life Skills
(habilidades para la vida) y curriculo de los grados 5 y 7.

HRVHS Health Media Club Conducts “Sticker Shock” Campaign

By Sky Vaday, Health Media Club Facilitator, Teen Court Program Manager, of The Next Door

n Friday February 1st Hood River Valley High School
Health Media Club members partnered with local
stores for the annual “Super Bowl Sunday” Sticker
Shock Campaign to promote a healthy, safe Super Bowl
weekend. Statistics show that youth emergency room
visits double during Super Bowl weekend. The Health
Media club members visited Safe-
way, Rosauers, and Mercado Guada- [}
lajara to place stickers on all of the
beer cases.

The Health Media Club was doing |;
their part by reminding people in |
their community of the conse-|{
quences of “supplying alcohol to mi-
nors” and also to remember to be
safe and responsible; “Don’t Drink
and Drive”. The stickers were de-
signed by our High School Health
Media Club students. When asked
about their experience the youth said
that they received positive feedback
from the community members that

| viernes 1 de febrero miembros del club medios de co-
municacion saludable del Hood River Valley High School
se asociaron con tiendas locales para la campana anual
de “Super Bowl Sunday” sticker shocking (etiquetas) para
promover un fin de semana sano, seguro. Las estadisticas
muestran que las visitas al cuarto de emergencia entre los

jovenes doblan durante el fin de semana de Super Bowl.

Los miembros del club de comunica-
cion saludable visitaron a Safeway,
Rosauers y Mercado Guadalajara para
colocar etiquetas en todas las cajas de
cerveza.

El Club medios de comunicacion
4| saludable hizo su parte en recordar a
7| la gente en su comunidad de las con-
0| secuencias de "proveer alcohol a me-
nores de edad" y también para recor-
dar que sean cuidadosos y responsa-
bles; "No tomes y manejes". Las eti-
quetas engomadas fueron disenadas
por nuestros estudiantes en el club de
[ la High School. Cuando se le pregunt6
a los jovenes sobre sus experiencias
dijeron que recibieron una respuesta
positiva de los miembros de la comuni-

asked them what they were doing in
the stores. Once again Hood River shows that we are a
community that embraces the safety of each other and
our youth. This was an all around successful sticker
shock campaign and we are very thankful for the support
of the local stores that participated!

dad cuando les contestaron qué hacian en las tiendas.
Hood River demuestra una vez mas que somos una comuni-
dad que protege la seguridad de uno al otro y de nuestra
juventud. jEsta campana de sticker shock fue un éxito y
estamos muy agradecidos por el apoyo de las tiendas que
participaron!
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